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Today’s sharing

❖ Event as a research concept

❖ Research trend of event management 

❖ Event leverage 

❖ Studies on event leverage

❖ Future direction of event research



Event as a research concept
Core propositions of event tourism: 

❖Events can attract people;

❖Events can creative positive images for the 
destination and help brand or re-position cities;

❖Events contribute to place marketing by making 
cities more liveable and attractive;

❖Events animate cities, resorts, parks, urban 
spaces and venues of all kinds

❖ Event acts as a catalyst for other forms of 
desired development (including urban renewal, 
community capacity building, etc.), thereby 
generating a long-term or permanent legacy

Getz, D., & Page, S. J. (2016). Progress and prospects for event tourism 
research. Tourism management, 52, 593-631.



Event studies – an interdisciplinary field

❖Hospitality

❖Tourism 

❖Leisure

❖Sports

❖Arts

❖Theatre

❖Cultural studies 

❖Others 

(Getz & Page, 2016: 595 )



The destination perspective: a portfolio 
approach (Getz & Page, 2016: 596 )

“… the strategic patterning of disparate 
but interrelated events taking place 
during the course of a year in a host 
community…” (P598)

Keywords in this approach: 

❖ demand

❖ value 

❖ frequency

❖ geographic scope



A framework for knowledge creation 

❖ the core phenomenon: event tourism 
experiences and meanings;

❖ antecedents to event tourism;

❖ planning and managing event tourism; 

❖ patterns and processes;

❖Outcomes and the impacted 

(Getz & Page, 2016: 597 )



Studies on event – summaries from  
recent review papers

❑Draper, J., Young Thomas, L., & Fenich, G. G. (2018, January). Event management research over 
the past 12 years: What are the current trends in research methods, data collection, data 
analysis procedures, and event types?. In Journal of Convention & Event Tourism (Vol. 19, No. 1, 
pp. 3-24). Routledge. 

❑Yeung, E., & Thomas, R. (2022). The ‘long tail’of event management research: Evidence from 
the field’s main journals. Journal of Policy Research in Tourism, Leisure and Events, 14(2), 207-
214.



Yeung & Thomas (2022)
861 papers from four journals (2009-2019): 

❖Event Management– 422; 

❖International Journal of Event and Festival Management – 175; 

❖Journal of Convention and Event Tourism – 171;

❖ Journal of Policy Research in Tourism, Leisure and Events – 93 



Research on events – 2009 – 2019 
(Yeung & Thomas, 2022: 211)



Research on events – 2009 – 2019 
(Yeung & Thomas, 2022: 212)



Research on events – 2009 – 2019 
(Yeung & Thomas, 2022: 212)



Most productive institutes 
(Yeung & Thomas, 2022: 209)



Where have scholars published their 
event related articles? （Draper et al., 2018）



What methods have scholars adopted?

(Draper et al., 2018)



Type of events studied

(Draper et al., 2018)



Studies on event management from 
2014-2024   

A search among 4000 papers on event and festival from WOS

Keywords search



Studies on event management from 
2014-2024 

Title search



• 2014-2016：era of experience economy

• keywords: experience, motivation, satisfaction, quality
• typical methods: survey/ SEM

• 2017-2019：events and destination
• keywords: destination image, place attachment, city branding
• typical methods: mixed-methods

•2020-2022： crisis, resilience, sustainability
• keywords: climate change, social sustainability, community resilience, 
authenticity
• typical methods: case studies, web-ethnography, big data analysis

Paradigm evolution 



Ranking Keywords Frequency

1 Sustainability 42

2 Social media; digital; virtual 38

3 Community; community participation 35

4 Experience; experience economy 33

5 Place identity; cultural identity 29

2023-2025: Digitalization, symbiosis, wellbeing



Event leverage

❑The concept of event leverage: “activities that need to be 
undertaken around the event itself, which seek to maximize 
long-term benefits from events” (Chalip, 2004: 228)





Schulenkorf et al.’s (2024) event leverage 
review article  
❑92 relevant articles, published between 2001  and 2021



Journal disciplines 
(Schulenkorf et al.,2024: 793) 



Where are the researchers from?
(Schulenkorf et al.,2024: 793) 



Types of events studied 
(Schulenkorf et al.,2024: 794, 795) 



Leveraging goals identified
(Schulenkorf et al.,2024: 795-796)



Looking forward 
❑ Technology 

e.g. the use of event technology (event APP), AI and automation, hybrid & virtual events, immersive 
technologies, etc. 

❑ Sustainability 

e.g. sustainability as a standard, green practices, social responsibility initiatives, socio-economic 
impact, etc.

❑Attendee experience and event branding  

e.g. experiential marketing, celebrity presence, gamifications, inclusivity and accessibility, etc.

❑Management issues, operation, and leadership

e.g. event logistics, health and safety measures, crisis, etc. 

❑ Emerging trend 

e.g. events take place in developing countries, small scale events, etc.



Thank you! 


