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Event as a research concept

Core propositions of event tourism:

* Festivals; Commemorations\
 Carnivals; Parades
* Religious rites; pilgrimage

Srt Exhiita “*Events can attract people;

Installations

N

(- Meetings; Conventions
» Corporate marketing events
* Government / political
*Fairs and Exhibitions
*Markets
*Incentives
*Private Parties

, T —

(

*»Events can creative positive images for the
—— destination and help brand or re-position cities;

“*Events contribute to place marketing by making
cities more liveable and attractive;

“*Events animate cities, resorts, parks, urban

i : spaces and venues of all kinds
* Concerts; shows * Professional leagues
:g‘::;f;::g;‘;:‘:;s s o **» Event acts as a catalyst for other forms of
« One-off tours and desired development (including urban renewal,
\ e S community capacity building, etc.), thereby
Fig. 1. Typology of planned events and venues: An event-tourism perspective. generat'ng a Iong_te rm or permanent Iegacy

Getz, D., & Page, S. J. (2016). Progress and prospects for event tourism
research. Tourism management, 52, 593-631.



Event studies — an interdisciplinary field

**Hospitality

’ .
**Tourism
EVENTS in
CLOSELY- * .
RELATED “*Leisure
FIELDS:
The study of events EVENT
within other MANAGEMENT NG
.apphC(‘i fields, an applied, professional field ¢ S p O rts
including devoted to understanding and
hospitality, leisure, improving the management of .
sports, arts, theatre, planned events o0
cultural studies ¢ A rt S
EVENT
TOURISM *Theat
\ / * eatre

an applied field devote:
uniders i

*%*Cultural studies

Fig. 2. Event studies, event management and event tourism. 0:0 Ot h e rS

(Getz & Page, 2016: 595 )




The destination perspective: a portfolio
approach (Getz & Page, 2016: 596 )

OCCASIONAL
Ao el “ .. the strategic patterning of disparate
events by type, Demand and [ ]
soason, targot marke, g but interrelated events taking place

and value

during the course of a year in a host
community...” (P598)

PERIODIC
Possible measures of HALLMARK EVENT
“value" for specific events:

+ number and types of High Tourist D

tourists attracted and High \
+ economic benefits
« growth potential

. rket sh. 1 1 .
i REGIONAL EVENTS Keywords in this approach:
« image enhancement (Periodic and one=time)
« value to (gsidentsh - N

COMMTIINILY SUPPOTT. Medium Tourist Demand G

1 fit

e e « demand

sustainability

LOCAL EVENTS ** value
(Periodic and one-time)
*» frequency

Low Tourist Demand

Fig. 4. The Portfolio approach. ’:’ geogra phIC SCOpe



A framework for knowledge creation

- .

PERSONAL
ANTECEDENTS
AND DECISION-
MAKING

** the core phenomenon: event tourism

CREATION SPATIAL experiences and meanings;
PATTERNS
P Y o N “» antecedents to event tourism:;
PLANNING, \ PHENOMENON: \‘ OUTCOMES \\\, . ] . .
MANAGEMENT OF sl ANDTHE *»» planning and managing event tourism;

EVENTS IMPACTED

-MEANINGS ATTACHED TO
EVENTS AND EVENT
EXPERIENCES

¢ patterns and processes;

— “*Qutcomes and the impacted

PROCESSES

POLICY //

PATTERNS
AND
PROCESSES |

Fig. 5. A framework for studying knowledge on event tourism (After Getz, 2005, 2013a).

(Getz & Page, 2016: 597 )



Studies on event — summaries from
recent review papers

Draper, J., Young Thomas, L., & Fenich, G. G. (2018, January). Event management research over
the past 12 years: What are the current trends in research methods, data collection, data
analysis procedures, and event types?. In Journal of Convention & Event Tourism (Vol. 19, No. 1,
pp. 3-24). Routledge.

JYeung, E., & Thomas, R. (2022). The ‘long tail’'of event management research: Evidence from
the field’s main journals. Journal of Policy Research in Tourism, Leisure and Events, 14(2), 207-
214.



Yeung & Thomas (2022)

861 papers from four journals (2009-2019):

**Event Management—422;
“*International Journal of Event and Festival Management — 175;

+*Journal of Convention and Event Tourism — 171;

¢ Journal of Policy Research in Tourism, Leisure and Events — 93




Research on events — 2009 —

(Yeung & Thomas, 2022: 211)
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Figure 1. The ‘core phenomenon’.
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Fig. 5. A framework for studying knowledge on event tourism (After Getz, 2005, 2013a).




Research on events — 2009 — 2019

(Yeung & Thomas, 2022: 212)
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Figure 2. Typology of planned events and venues.
Source: Scopus.



Research on events — 2009 — 2019

(Yeung & Thomas, 2022: 212)
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Figure 3. Trends in keywords using EMBOK as an organising framework.
Source: Scopus.



Most productive institutes

(Yeung & Thomas, 2022: 209)

Table 1. Total number of papers produced by university.

Rank University and country Number of papers
1 University of Queensland, Australia 38
2 Grifith University, Australia 33
3 Bournemouth University, UK 28
4 North-West University, South Africa 25
5 Leeds Beckett University, UK 23
6 University of Technology Sydney, Australia 18
7 University of Central Florida, US.A. 17
8 Hong Kong Polytechnic University, Hong Kong 15
9 University of Florida, Gainesville, US.A. 13
10 University of Nevada, Las Vegas, U.S.A. 13

Source: Scopus.



Where have scholars published their
event related articles? (omperetal, 2018

Frequency (Percentage within type of event) (Percentage within year)

Event journals
Event Management
Journal of Convention & Event Tourism ; . . e oo
international Journal of Event and Festival Management (began 2010 Event journals Tourism journals Hospitality journals Total (Percentage of total)
International Journal of Event Management Research (2005-15)

Journal of Venue and Event Management (2009-13) 2004 37 {6[}:] (3[]4} A {4(}:] {1?4} 1 {13} {2_2] 44 {52}

International Journal of Hospitality & Event Management (began 2014)

2005 26 (4.2) (61.9) 12(6.0) (28.6) 4(53)(9.5) 42(47)

Tourism journals 2006 30 {49:] (?5[}} 0 {45} {225] 1 {13} {25:] 40 {45}
o T s Marketing 2007 31(5.0) (70.5) 12(6.0) (27.3) 1(13) (23) 44(49)
International Journal of Tourism Research 2008 46 US:] UOS} 12 {6{}} {185] 7 {93} ﬂﬂB] 65 (?3}
Jounism Economics 2009 40 (6.5) (71.4) 11(55) (19.6) 5(6.7) (8.9) 56 (6.3)
Current Issues in Tourism 2010 63 {"}2} {ﬁ?m 13 {65} [133} 18 {24':]} “g” 94 “[}5}
Jourtsm Bnalysts 2011 65 (10.6) (69.9) 19 (9.5) (20.4) 9 (12.0) (9.7) 93 (10.4)
Annalsof Toursm Research 2012 66 (10.7) (64.7) 31(15.5) (30.4) 5(6.7) (4.9) 102 (11.5)
ourism Geographies 2013 73 (11.9) (67.6) 29 (14.5) (26.9) 6(8.0) (5.6) 108 (12.1)
Hospitality journals 2014 69 (11.2) (75.0) 16 (8.0) (17.4) 7(9.3) (7.6) 92 (10.3)
nternational Journl of Contemparary Hospitaly Management 2015° 61(9.9) (74.4) 17(85) (207) 4(53) (4.9) 82(9.2)
IJ:tl:arrr::ilt?:ni?jE:?rlli:f::iirgssizf?l1::2:?-:3:3:?3%nistration 2016 8(13) (30.8) 1(55) (423) 7(9.3) (26.9) 26 (29)
Journal of Hospitality and Tourism Research 615 ﬂﬂﬂ'ﬂ} [Eg’” Eﬂﬂ {1{}[}{}} {225] ?5 “ﬂﬂ'ﬂ} {84] Bgﬂ ﬂ ﬂ[}ﬂ}

Cornell Hospitality Quarterly
Journal of Foodservice Business Research

Not all 2015-2016 articles available for download due to online publishing delays.




What methods have scholars adopted?

Table 3. Study method by year.

Frequency (Percentage within method) (Percentage within year)

Quantitative Qualitative Mixed methods Conceptual Total (Percentage of total)
2004 23 (4.8) (50.0) 8(4.3) (17.4) 3(3.5) (6.5) 12 (8.7) (26.1) 46 (5.2)
2005 23 (4.8) (54.8) 11(5.9) (26.2) 3(3.5) () 5(3.6) (11.9) 42 (4.7)
2006 15(3.1) (37.5) 10 (5.3) (25.0) 2(23) (5.0) 13 (9.4) (32.5) 40 (4.5)
2007 16 (3.3) (36.4) 15 (8.0) (34.1) 3(3.5) (6.8) 10 (7.2) (22.7) 44 (4.9)
2008 37 (7.7) (56.9) 11(5.9) (16.9) 6 (7.0) (9.2) 11(8.0) (16.9) 65 (7.3)
2009 37 (7.7) (66.1) 7(3.7) (12.5) 3(3.5) (5.4) 9 (6.5) (16.1) 56 (6.3)
2010 54 (1.3) (57.4) 20 (10.7) 21.3) 8(9.3) (8.5) 12 (8.7) (12.8) 94 (10.6)
20m 54 (11.3) (58.1) 18 (9.6) (19.4) 9 (10.5) (9.7) 12 (8.7)12.9) 93(10.4)
2012 62 (12.9) (60.8) 19 (10.2) (18.6) 5(5.8) (4.9) 16 (11.6) (15.7) 102 (11.5)
2013 67 (14.0) (62.0) 20 (10.7) (18.5) 8(9.3) (7.4) 13 (9.4) (12.0) 108 (12.1)
204 36 (7.5) (39.1) 26 (13.9) (28.3) 18 (20.9) (19.6) 12 (8.7) (13.0) 92(10.3)
20157 38(7.9) (46.3) 19(10.2) (23.2) 13 (15.1) (15.9) 12 (8.7) (14.6) 82(9.2)
2016 17 (3.5) (65.4) 3(1.6) (1.5) 5(5.8) (19.2) 1(0.7) (3.8) 26 (2.9)
479 (53.8)° 187 (21.0) 86 (9.7) 138 (15.5) 890 (100.0)

Note. The last row represents the frequency by method and, in parentheses, percentage of total articles.
2Not all 2015-2016 articles available for download due to online publishing delays.



Type of events studied

Table 4. Type of event article by year.

Frequency (Percentage within type of event) (Percentage within year)

L|:=_risur+e,|"||:{msium.n‘era I':‘.usiim‘ess'J Other Total
2004 30 (4.4) (65.2) 14 (9.5) (30.4) 2(3.0) (4.3) 46 (5.2)
2005 17 (2.5) (40.5) 20 (13.6) (47.6) 5(7.7)(M.9) 42 (4.7)
2006 25 (3.7) (62.5) 4(27)(10.0) 11{16.9) (27.5) 40 (4.5)
2007 39 (5.8) (88.6) 4(27)(9.7) 1(1.5) (2.3) 44 (4.9)
2008 41 (6.0) (63.1) 18 (12.2) (27.7) 6(9.2) (9.2) 65 (7.3)
2009 38 (5.6) (67.9) 13 (8.8) (23.2) 5(7.7) (8.9) 56 (6.3)
2010 70(10.3) (74.5) 20(13.6) (21.3) 4(6.2)(4.3) 4 (10.6)
20m 71(10.5) (76.3) 12 (8.2) (12.9) 10 (15.4) (10.8) 93 (10.4)
2012 87 (12.8) (85.3) 13 (8.8) (12.7) 2(3.0) (2.0) 102 (11.5)
2013 90 (13.3) (83.3) 13 (8.8) (12.0) 5(7.7) (4.6) 108 (12.1)
2014 78 (1.5) (84.8) 8(54) (8.7 6 (9.2) (6.5) 92 (10.3)
2[]'15EI 72 (10.6) (87.8) 3(20)(3.79) 7110.8) (8.5) 82(9.2)
2[1'145EI 201(2.9) (76.9) 5(34)019.2) 1(1.5) (3.8) 26 (2.9)
678 (76.2) 147 (16.5) 65 (7.3) 890 (100.0)

3Leisure/consumer events included sporting events, festivals, and other public events.

bBusiness events included meetings, conventions, and tradeshows.

“Other included articles where the topic was not type of event specific (e.g., sustainability, technology) and looked at
the overall MEEC industry overall rather than a more specific type of event.

9Not all 2015-2016 articles available for download due to online publishing delays.




Studies on event management from
2014-2024
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Studies on event management from
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Paradigm evolution

e 2014-2016: era of experience economy

e keywords: experience, motivation, satisfaction, quality
e typical methods: survey/ SEM

e 2017-2019: events and destination
e keywords: destination image, place attachment, city branding
e typical methods: mixed-methods

©2020-2022: crisis, resilience, sustainability

e keywords: climate change, social sustainability, community resilience,
authenticity

e typical methods: case studies, web-ethnography, big data analysis



2023-2025: Digitalization, symbiosis, wellbeing

- Sustainability 42
- Social media; digital; virtual 38
- Community; community participation 35
- Experience; experience economy 33
- Place identity; cultural identity 29



Event leverage

IThe concept of event leverage: “activities that need to be
undertaken around the event itself, which seek to maximize
long-term benefits from events” (Chalip, 2004: 228)




Event visitors
and
traile

Portfolio
ol
events

Event

Optimize total
trade and revenue

IMMEDIATE LEVERAGE
A. Entice visitor
spending

D. Enhance business relationships ‘ :

|

Enhance host
community’s image

Chalip's (2004) amended model for host community event leverage

E. Showcase via event
advertising and reporting

F. Use the event in
advertising and promaotions

LONGER-TERM LEVERAGE




Schulenkorf et als (2024) event leverage
review article

192 relevant articles, published between 2001 and 2021

Year of Publication

14
Table 1. Journal outlets with three or more publications included in review.

B Joumal title Frequency
. ‘ European Sport Management Quartery
&

12

10 Journal of Sport & Tourism

Journal of Sport Management

Marketing Intelligence and Planning

International Journal of Event and Festival Management
Leisure Studies

Event Management

Journal of Destination Marketing and Management
International Journal of Sport Policy and Politics

Sport Management Review

Managing Sport and Leisure

Book chapters

(=R FERETH IR FERL N S AT s B B =t =

Figure 1. Year of publication.



Journal disciplines

(Schulenkorf et al.,2024: 793)

Figure 2. Journal disciplines.

= Business/Management

= Tourism & Hospitality Management
» Marketing

» Event Management

® Leisure

= Policy & Politics

= Book chapter

= Other




Where are the researchers from?

(Schulenkorf et al.,2024: 793)

1%

Figure 3. Researcher location by continent.

= North America

= Europe

® Oceania (inc Australia
and New Zealand)

= Africa

= Asia




Types of events studied

(Schulenkorf et al.,2024: 794, 795)

Figure 5. Event category.

= Sport Events
= Social/Cultural Events

= Music Festival

Table 3. Focus on standalone event, event as part of ongoing program
activities, and event portfolio.

Event type Frequency
Standalone ‘individual’ event 69
Event as part of ongoing program activities 7
Event portfolio 7
Not specified 9




Leveraging goals identified

(Schulenkorf et al.,2024: 795-796)

Triple Bottom Line

Table 4. Overall leverage goals with a frequency of three or more. 60

Leverage goals Frequency 50

Business/economic outcomes 52 40

Social outcomes 39 B

Sport participation 22

Image/brand 1 20

Capacity building 5 10

Environmental outcomes 5 -

Health outcomes 4 0

Reputational benefits 4 & 2 & & & &
Culture 3 <,O°°@ & \Q@? & é“é\ S
Urban/place development 3 ¥ z‘q°° é“@

Disability 3 X ¢

Other 20 %

Figure 6. Triple bottom line.




Looking forward

J Technology

e.g. the use of event technology (event APP), Al and automation, hybrid & virtual events, immersive
technologies, etc.

) Sustainability

e.g. sustainability as a standard, green practices, social responsibility initiatives, socio-economic
impact, etc.

JAttendee experience and event branding

e.g. experiential marketing, celebrity presence, gamifications, inclusivity and accessibility, etc.
) Management issues, operation, and leadership

e.g. event logistics, health and safety measures, crisis, etc.
J Emerging trend

e.g. events take place in developing countries, small scale events, etc.
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